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the gaming landscape
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audience

source: esa, 2011
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Web definitions
◦ Gamification is the integration of game mechanics or game dynamics into 

a website, service, community, campaign, or application in order to drive 
participation and engagement. ...
en.wikipedia.org/wiki/Gamification

◦ (Gamify) To incorporate fun game-play elements into a website that 
attempt to drive participation in an activity by providing reward and 
motivation for doing so.
vview.co.za/definitions/

◦ The art and science of using game mechanics in non-game businesses to 
increase efficiency, customer loyalty and engagement.
www.business2community.com/strategy/gamification-dictionary…

http://www.dealliance.com
http://www.dealliance.com
http://www.google.com/url?url=http://en.wikipedia.org/wiki/Gamification&rct=j&sa=X&ei=eW1OTtzzDLPjsQLmhcHrBg&ved=0CCwQngkwAA&q=gamification&usg=AFQjCNHUChypaoyE4K5iqEuqdNY60l0F1Q
http://www.google.com/url?url=http://en.wikipedia.org/wiki/Gamification&rct=j&sa=X&ei=eW1OTtzzDLPjsQLmhcHrBg&ved=0CCwQngkwAA&q=gamification&usg=AFQjCNHUChypaoyE4K5iqEuqdNY60l0F1Q
http://www.google.com/url?url=http://vview.co.za/definitions/&rct=j&sa=X&ei=eW1OTtzzDLPjsQLmhcHrBg&ved=0CC4QngkwAA&q=gamification&usg=AFQjCNG4XAGbCOOxUomH5M2Hg3vcudAdFA
http://www.google.com/url?url=http://vview.co.za/definitions/&rct=j&sa=X&ei=eW1OTtzzDLPjsQLmhcHrBg&ved=0CC4QngkwAA&q=gamification&usg=AFQjCNG4XAGbCOOxUomH5M2Hg3vcudAdFA
http://www.google.com/url?url=http://www.business2community.com/strategy/gamification-dictionary-038060&rct=j&sa=X&ei=eW1OTtzzDLPjsQLmhcHrBg&ved=0CDAQngkwAA&q=gamification&usg=AFQjCNGASeCi7vvIMNCM5yZ9S3auAng35g
http://www.google.com/url?url=http://www.business2community.com/strategy/gamification-dictionary-038060&rct=j&sa=X&ei=eW1OTtzzDLPjsQLmhcHrBg&ved=0CDAQngkwAA&q=gamification&usg=AFQjCNGASeCi7vvIMNCM5yZ9S3auAng35g
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bye honey, send alimony
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Registered
Subscribers 22 million 25 million 200 million 

(1 game)
750 million (FB) 

Concurrent
Users

(Games)
50K-60K ~ 2.5 million 230 million/day 
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sim “learning” ghost town
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    HOW CAN WE MAKE    
    SERIOUS PLAY MORE 
    COMPELLING?

be LESS SERIOUS, lighten up.
go WIDER.

       dig DEEPER.
CREATE A RICHER EXPERIENCE.
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game mechanics, 
trans-media & 
experience 
design
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scvgr’s secret sauce:‘playdeck’
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1.   achievement
2.   appointment dynamics
3.   avoidance
4.   behavioral contrast
5.   behavioral momentum
6.   blissful productivity
7.   cascading information theory
8.   chain schedules
9.   communal discovery
10. companion gaming
11. contingency
12. countdown
13. cross-situation leader-boards
14. disincentives
15. endless games
16. envy
17. epic meaning
18. extinction
19. fixed interval reward schedules
20. fixed ratio reward schedules

21. free lunch
22. fun once, fun always
23. interval reward schedules
24. lottery
25. loyalty
26. meta game
27. micro leader-boards
28. modifiers
29. moral hazard of game play
30. ownership
31. pride
32. privacy
33. progression dynamic
34. ratio reward schedule
35. real time vs. delayed
36. reinforcer
37. response
38. reward schedules
39. rolling physical goods
40. shell game

41. social fabric of games
42. status
43. urgent optimism
44. variable interval rewards schedules
45. variable ratio reward schedule
46. viral game mechanics
47. virtual items

http://www.dealliance.com
http://www.dealliance.com


22

the dea trans-media framework

the digital entertainment alliance

the digital entertainment alliance     (cc) copyright,    2011                    www.dealliance.com                                                                  twitter: dealliance

Application & 
Content

Context/
Venue

Services

Infrastructure

when & where the experience happens

what and how the experience works

plumbing to make the experience work

software, hardware & networks to deliver the 
experience

http://www.dealliance.com
http://www.dealliance.com


23

the dea trans-media gameboard

the digital entertainment alliance

the digital entertainment alliance     (cc) copyright,    2011                    www.dealliance.com                                                                  twitter: dealliance

gaming 
& IW

social
networks

digital
advert

mobi-com
digital 

film/cgi/
animation

digital
music

net
tv

Context/Venue

Application & 
Content

Services

Infrastructure

http://www.dealliance.com
http://www.dealliance.com


the experience pallet
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immersion
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sound
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narrative tradition elements
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plot
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rubbermaid

source: clarkaldrichdesigns.com
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mini cooper

source: mini.com
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jeep tripcast

source: tocquigny.com
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progressive insurance

source: yahoo games
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flower - that game company

source: sony playstation network
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